
.LECLERC 
From strength to strength:  
How .LECLERC continues to deliver online

With an annual revenue of over $50 billion and upwards of 
130,000 employees, supermarket cooperative E.Leclerc is 
one of the largest retail companies in France and the 
market leader for groceries. In acquiring .LECLERC, one of 
the major benefits from a branding perspective was the 
opportunity to create a corporate domain name which 
exactly matched the E.Leclerc brand. The company 
quickly migrated its online home to the E.LECLERC 
domain name. E.LECLERC now hosts its French online 
shopping site and is the foundation of its online strategy. 
 
When ICANN launched the first round of new gTLD 
applications a decade ago, few could have predicted just 
how reliant we would become on the internet and 
ecommerce. As COVID-19 restricted us to our homes, 
E.Leclerc found itself perfectly poised to adapt with its  
dot brand. 
 
Since the launch of .LECLERC, the company has 
continued to expand its online real estate. But, at the start 
of 2021, it took a major step forward when it created 
hundreds of domains for its vast network of regional brick 
and mortar stores.  
 

With nearly a thousand registered dot brand domain names, .LECLERC provides a wide range of 
valuable use cases for companies considering an application in the second round of new gTLDs. 
In particular, its dot brand enabled the French supermarket chain, E.Leclerc, to react rapidly and 
effectively during the COVID-19 pandemic.

.LECLERC 
case study in brief 
 
•    Initiatives 
     Suite of store-specific websites, 
     migration of the main company 
     website. 
 
•    Main model of use 
     Full migration, marketing, 
     products and services. 
 
•    Key benefits 
     Ease of scaling domain 
     registrations, shift to online 
     sales, consumer trust, payment 
     security, control of branding.

To read other dot brand use cases visit: dotbrand.domains
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ACHERES.LECLERC

As the owner of its own dot brand domain 
space, the French retail giant was quickly 
and easily able to roll out a vast number of 
store-specific sites without having to  
acquire already-registered domains at 
premium prices. In just one week in February 
2021, Leclerc registered a massive 600 
domains, each one referring to a particular 
regional store.  

 

How .LECLERC supported 
customers during the pandemic 
 
By following a set template, these dedicated 
store pages could be launched quickly, 
providing customers with access to vital store 
information and services at a time when 
leaving the house was strictly controlled.  
 
From the store’s address and opening hours 
to its full range of services, current offers, 
facilities and petrol prices, helpful consumer 
information was centralised onto a single 

landing page which could easily be located 
through its own dedicated domain name. 
Importantly, these local pages also provided 
customers with the option to click-and-collect 
orders along with home delivery options. 
 
This kind of local information was 
particularly helpful to help mitigate the drop 
in customers seen by E.Leclerc’s traditional 
hypermarkets during the lockdown, when 
customers sought smaller local stores. 
Indeed, despite the challenges faced by its 
larger stores, E.Leclerc was able to offset the 
effects of the pandemic to achieve its 2024 
forecasted sales in 2020, which was primarily 
due to an increase in online sales (click-and-
collect and home delivery) and a 42% 
increase in sales from its smaller inner-city 
“Drive” stores .  
 
To compliment the regional store domains, 
several key domains were also set up, such 
as CLICKANDCOLLECT.LECLERC and home 
delivery site, CHEZMOI.LECLERC. 

To read other dot brand use cases visit: dotbrand.domains
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.ABBOTT - Uniting Products Under One Trusted Brand

Alongside these regional initiatives, E.Leclerc has 
continued its strategy of creating keyword domains for 
country-wide marketing promotions. For example,  
ALERTE-PROMO.LECLERC, 
LAFRAICHEURVOUSGAGNE.LECLERC, 
BLACKFRIDAY.LECLERC, 
NOSREGIONSONTDUTALENT.LECLERC (profiling regional 
food types) and PROMOTIONS.LECLERC, which all direct 
customers to targeted promotion pages.  
 
The number of dedicated mini sites is also increasing, 
such as RENTREEMOINSCHERE.LECLERC (a shopping 
site for parents preparing for their children's return to 
school), as well as mini sites dedicated to specific product 
lines and subsidiaries. Examples include AUTO.LECLERC 
(car tyres), E-LIBRAIRIE.LECLERC (ebooks), 
ENERGIES.LECLERC (utilities) and 
NUMERISATION.LECLERC (digitalisation of film). Some of 
these sites also have their own system of redirects, such 
as PHOTOMOINSCHER.LECLERC (photos for cheaper) 
which diverts consumers to PHOTO.LECLERC. 

To read other dot brand use cases visit: dotbrand.domains
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LAFRAICHEURVOUSGAGNE.LECLERC

NUMERISATION.LECLERC 

A growing portfolio of dot brand domains: redirects, mini sites and 
corporate URLs
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MOUVEMENT.LECLERC

A centralised corporate presence 
 
As important, E.Leclerc has also used its dot brand 
to centralise how it communicates corporate 
information and strategic initiatives, with dedicated 
sites for its corporate social responsibility initiatives 
(MOUVEMENT.LECLERC), its award programme 
(TROPHEES-INNOVATION.LECLERC), its career 
development (RECRUTMENT.LECLERC), and its 
corporate history (HISTOIREETARCHIVES.LECLERC). 
There are also new redirects to facilitate access to 
key projects, such as COVID-19 health measures via 
MESURES-SANITAIRES.LECLERC, and environmental 
initiatives such as plastic bag reduction/recycling via 
REDUISONSLEPLASTIQUE.LECLERC.

.LECLERC - From strength to strength: How .LECLERC continues to deliver online

E.Leclerc’s use of its dot 
brand is an example of 
how a company can 
expand its business and 
online presence by 
providing valuable 
services its customers 
appreciate. 

To see if a dot brand is right for your company, contact us 

at experts@comlaude.com 
 

To read other dot brand use cases visit: dotbrand.domains

HISTOIREETARCHIVES.LECLERC
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